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(Third Semester)
MARKETING MANAGEMENT

BBA-203

Time : 3 Hours Maximum Marks : 70

Note :

Attempt Five questions in all, selecting at
least one question from each Unit. All

questions carry equal marks.
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Unit I

FTE |
Discuss the various elements of Marketing Mix.
14
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Discuss the core concepts of Marketing. 14

TUE w1 Y@ SEURUNS 1 AU I |

Unit II

ECaEi ||

Discuss the various determinants of Consumer

Behaviour. 14
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Describe the steps involved in Marketing
Research. 14
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Unit I

ECaEa |
Explain the stages of the product life-cycle
using a diagram. 14
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Discuss the benefits of packaging and labelling.
14

Ypfom den aferm & o 1 9 SIS |

Unit IV

ECIE Y
Compare and contrast retailing and
wholesaling. 14
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Discuss the various elements of promotion mix.
14
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