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Note : Attempt any Five questions. All questions

carry equal marks.

fdlgh ikp i'uk d ml§ nife, & i'u @ 1
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1. Discuss the various constituent of Marketing

Environment. 14
foi.ku 15koj.k d fofHu Avdk dk o.lu
dife, A
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2. What is Marketing ? Differentiate between 7. Discuss the functions performed by marketing

marketing and selling. 14 channels. 14
foi.fu D3k g \ foi.u wvij fc@h e wirj fghlfi__ku Apuyk Hik fu'ifor - dick di o.u

crib, A

8. Discuss the major issues involved in supply
3. Discuss the various elements of marketing

' ' chain management. 14
information system. 14 itr [yt ic/ e fulgr e[l eik di o.ku
for.ku Bpuk i.kyt d fofdlu rRok dk o.ku dife, A

dift, A

4. Describe the steps involved in consumer’s

purchase decision process. 14

mitkOrk d @; fu.k; ifd;k e fufgr dnek
di o.u dift, A

5. What is meant by product line ? What are the
major product line decisions ? 14
miakn j[& 0 wki D;k le>r g \ 1ie[k miiin
Jk fulk; Dsk g\

6. Explain the factors influencing pricing
decisions. 14

eY;&fu/Zkj.k fu.k;k dk 1Hifor dju oty dijdk
di o.lu dife, A
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