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Note : Attempt any Five questions. All questions

carry equal marks.

fdUgha ik¡p iz'uksa ds mÙkj nhft, A iz'u Ø- 1

vfuok;Z gS A lHkh iz'uksa ds vad leku gSa A

1. Discuss the various constituent of Marketing

Environment. 14

foi.ku i;kZoj.k ds fofHkUu ?kVdksa dk o.kZu

dhft, A
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2. What is Marketing ? Differentiate between

marketing and selling. 14

foi.ku D;k gS \ foi.ku vkSj fcØh esa vUrj

crkb, A

3. Discuss the various elements of marketing

information system. 14

foi.ku lwpuk iz.kkyh ds fofHkUu rRoksa dk o.kZu

dhft, A

4. Describe the steps involved in consumer’s

purchase decision process. 14

miHkksDrk ds Ø; fu.kZ; izfØ;k esa fufgr dneksa

dk o.kZu dhft, A

5. What is meant by product line ? What are the

major product line decisions ? 14

mRikn js[kk ls vki D;k le>rs gSa \ izeq[k mRikn
js[kk fu.kZ; D;k gSa \

6. Explain the factors influencing pricing

decisions. 14

ewY;&fu/kZj.k fu.kZ;ksa dks izHkkfor djus okys dkjdksa
dk o.kZu dhft, A

7. Discuss the functions performed by marketing

channels. 14

foi.ku pSuyksa }kjk fu"ikfnr dk;ks± dk o.kZu
dhft, A

8. Discuss the major issues involved in supply

chain management. 14

iw£r Ük`a[kyk izca/ esa fufgr izeq[k eqíksa dk o.kZu
dhft, A
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