
(3-71-1-0321)

Roll No. ....................... Exam Code : M-21

Subject Code—52445

B. Com. (General/Hons.) EXAMINATION

(Batch 2017 Onwards) (Main/Reappear)

(With Distance Education batch 2019 Onwards)

(Third Semester)

RURAL MARKETING

BC-306(i)

Time : 3 Hours Maximum Marks : 80

Note : All questions of Section A are compulsory.

Attempt any four questions from Section B.

[k.M ^v* ds lHkh iz'u vfuok;Z gSa A [k.M ^c*
ls fdUgha pkj iz'uksa ds mÙkj nhft, A

Section A

[k.M ^v*

1. Explain the following : 4×5=20

(a) Impact of socio-cultural factors and rural

market operations.
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8. Discuss about some innovations of rural

marketing in India. How these innovations are

bringing change in rural consumption

behaviour ? 15

Hkkjr esa xzkeh.k foi.ku ds dqN uokpkjksa ds ckjs

esa o.kZu dhft, A ;s uokpkj xzkeh.k miHkksx

O;ogkj esa dSls ifjorZu yk jgs gSa \

9. Write an essay on the various upcoming

formats of rural markets with the integration

of information technology. What is their

importance ? 15

lwpuk rduhdh ds ladyu ls xzkeh.k cktkjksa ds

fofHkUu vkus okys izk:iksa ij fuca/ fyf[k, A

mudk D;k egÙo gS \
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(b) Behavioural aspects in rural consumption.

(c) Role of retailers in rural distribution.

(d) Examples of e-Markets in rural areas

(e) Significance of periodical markets in rural

areas e.g. Haats, Melas etc.

fuEufyf[kr dks le>kb;s %

(v) lkekftd&lkaLÑfrd dkjdksa dk izHkko rFkk

xzkeh.k cktkj lafØ;k,¡

(c) xzkeh.k miHkksx esa O;kogkfjd igyw

(l) xzkeh.k forj.k esa iqQVdj foØsrkvksa dh Hkwfedk

(n) xzkeh.k {ks=kksa esa bZ&cktkjksa ds mnkgj.k

(b) xzkeh.k {ks=kksa esa lkekftd cktkjksa dk egÙo]

tSls gkV] esyk vkfn A

Section B

[k.M ^c*

2. Explain in detail the various challenges and

opportunities for rural markets in India. 15

Hkkjr esa xzkeh.k cktkjksa gsrq fofHkUu pqukSfr;ksa o

lqvoljksa dks foLrkj ls le>kb, A

3. Briefly discuss the various environment factors

that affect marketing for rural areas. 15

xzkeh.k {ks=kksa gsrq foi.ku dks izHkkfor djus okys
fofHkUu okrkoj.kh; dkjdksa dk laf{kIr o.kZu dhft, A

4. Explain the various factors affecting consumer

behaviour in rural markets in India. 15

Hkkjr esa xzkeh.k cktkjksa esa miHkksDrk O;ogkj dks
izHkkfor djus okys fofHkUu dkjdksa dks le>kb, A

5. How organize/retail is affecting rural marketing

strategies in today’s marketing scenario ?

Explain in detail. 15

vkt ds foi.ku ifjn`'; esa laxfBr fjVsy xzkeh.k
foi.ku j.kuhfr;ksa dks dSls izHkkfor dj jgk gS \
foLrkj ls le>kb, A

6. Discuss the various promotional strategies

available for promoting rural products. 15

xzkeh.k mRiknksa dks c<+kok nsus gsrq miyC/ fofHkUu
lao/Zu j.kuhfr;ksa dk o.kZu dhft, A

7. Discuss the influence of rural market

segmentation in rural marketing. 15

xzkeh.k foi.ku esa xzkeh.k cktkj [kaMhdj.k ds
izHkko dk o.kZu dhft, A
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