8. Discuss about some innovations of rural
marketing in India. How these innovations are
bringing change in rural consumption
behaviour ? 15

Hijr e xief.k foi.ku d dN uokpijk d cij
e o.u dift, A ; uokpkj xieh.k miHkx
0;ogf e dl ifjoru yk jg g \

9. Write an essay on the various upcoming
formats of rural markets with the integration
of information technology. What is their

importance ? 15

Ipuk rduhdh d Idyu 1 xeh.k citijk d
foftlu wviu oty ikzik 1 fuc/ fyf[k, A
mudk D;k eglo g \
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[.M Av* d THA i*u wviuok; g A [k.M"c*
I fdlgh pkj 1°uk d mUj nofee, A

Section A
[k.M M

1. Explain the following : 4x5=20

(a) Impact of socio-cultural factors and rural
market operations.
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(b)
(c)
(d)
(e)

Behavioural aspects in rural consumption.
Role of retailers in rural distribution.
Examples of e-Markets in rural areas

Significance of periodical markets in rural

areas e.g. Haats, Melas etc.

fuufyf[ir dk le>lb; 4
(v) leiftd&liLNfrd  dijdk dk iHbo  rFi

Xieh.k ¢ kkj 113k,
(©) xieh.k miHkx e 0;logfjd 1gy
() xief.k forj.k e 1vdj fo@rivk dn Hfedk
(n) xieh.k {k e b&cktijk d mnigj.k
(b) xieh.k {iek leiftd  citijk di eglo]
tl glV] eyk fn A
Section B
[k-M Ac*

2. Explain in detail the various challenges and

opportunities for rural markets in India. 15

Hijr e xiel.k ckelgk gr foftlu pukfr;k o
Ivoljk dk folrij 1 le>lb, A
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. Briefly discuss the various environment factors

that affect marketing for rural areas. 15

xien.k { gr foi.lu dk iHifor dju oky
foftlu okrioj.lh; dijdk di If{lir o.lu dift, A

. Explain the various factors affecting consumer

behaviour in rural markets in India. 15

Hijr e xieh.k cktljk e miHkDrk 0;ogk dk
itfor dju oty fofHlu dijdk dk le>lb, A

. How organize/retail is affecting rural marketing

strategies in today’s marketing scenario ?
Explain in detail. 15

vit d foi.lu ifjn*; e IxBr fjvy xief.k
for.lu j.lurfr;k dk dl iHifor dj jgk g \
folrij 1 le>lb, A

. Discuss the various promotional strategies

available for promoting rural products. 15

xieh.k miiknk dk c<fok nu gr miyC/ fofdlu
lo/u j.luifr;k dk o.lu dife, A

. Discuss the influence of rural market

segmentation in rural marketing. 15

xieh.k foi.ku e xehk cktyj [Mdj.k d
itko dk o.lu dife, A
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