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7. Define sub-culture. Discuss the importance of
sub-cultural segmentation to marketers of food

products.
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Unit IV

THE IV

8. What is opinion leadership ? What are the
reasons for the effectiveness of opinion

leaders ?
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9. Explain diffusion process.
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(Compulsory Question)
( Afar ue )

1. Explain the following :

(a) Customer Value
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(b) Quantitative research
(¢) Innate needs

(d) Actual Self Image
(e) Consumer Conformity
(f) Social Class

(g) Diffusion.
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Unit 1
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2. Define consumer behaviour and discuss its

roots in various disciplines.
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Explain consumer research process.
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Unit II
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Why are Consumer’s needs and goals
constantly changing ? What factors influence
the formation of new goals ?
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Write a detailed note on consumer perception.
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Unit I
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What is a reference group ? Explain the factors

affecting reference group influence.
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